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new
world

We are a creative agency based in Los Angeles, CA

composed of a group of senior level marketers and

creatives who define tomorrow’s marketing landscape.

We don’t play it safe; we focus our efforts on industry

transformation. We specialize in branding, marketing,

Strategic Partnerships, PR and curated events.

TEAM MOVES

PURPOSE

We create brand experiences that
authentically connect to the lives and
passions of people around the world.

PERSISTENCE

Don’tlet our comined 30 years of
experience fool you - we keep it
fresh, and we are pointed forward
and up.

Our clients include innovators in

the world of beauty, fashion, lifestyle,
non-profit and health and wellness
sectors.

We are happiest working with brands
that consumers believe in and care
about.

PROMISE

We have a proven track record of
combining sponsorships, influencer
programs, consumer marketing,
promotions and events to assist

in building successful brands.

Let us help you build a sustainable
brand that will connect to the world
by bridging the gap between culture
and marketing..
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CLIENT $UCCESS

Our issue driven team of seasoned
creatives and marketing mavens
colaborate to build meaningful stories
that translate into dollar signs.

We believe that good products and
good services are only as great as
their brand. We set our trailblazers up
for success for tomorrow.

GLOBAL IMPACT

NWA is dedicated to partnering
with brands, products, services
and PEOPLE who gravitate towards
positive global impact.

We empower our clients to take
the world on day by day, project by
project.

VISION

VALUES

AUTHENTICITY ALL THE WAY

At New World, we operate in pure
transparency. We say what you might
not hear your consumer say, the good
and the bad. We’re here to build you
into premier market placement and
reveal your products and services as
neccesity. Our team utilizes a merit of
quality or nothing at all. Your content,
identity and collateral wil always be
100% YOURS. Never an imitation, and
never a knock off.

THE LIMIT DOES NOT EXIST
And we don’t take no for answer.

Early mornings, late nights, whatever it takes.

We skip the status quoe and run for the top.

NOTHING goes out the door subpar 5

Changing the world requires love 4

SHAKE IT UP

.
MAKE IT HAPPEN '
!

RULES

LEAD WITH YOUR HEART

KILL IT

p.7



gd

PORTICRS

IN3S3dd + 1SVd

@ e A @ wcer P

SONY (IreRels) @ (ahfirlin .(’ ASA
NI
I =2 q
Mw R PRI RE f,aras}?r] 4 Rﬂ!:‘n GLoBAL

COF@ Fll” BANCE MONVES d@rﬁ'i'l}'r IEN GOULD

WATER
LIBERATE lle % 9 |
TOURSELF @MYCBD & John Salley roum suasons
&y &L HOMBRE @ The fruf Stand 14 €3YAMAHA

B W EALTHY LIFE %E._LM“? \M

MoTHERS LOUNGE MR ooons Lodosd | SHOS @
i Wenge SN LSJUI LT THE ARTISTRY

p-9



MEET

THE
TEAM
January Neal Jessica Unamuno
FOUNDER + CEO CREATIVE DIRECTOR +
MANAGING PARTNER

»

Jordan Jones Adriane Leigh Kayla Klessen Joanna Eve
CONTENT MANAGER SENIOR DESIGNER GRAPHIC DESIGNER GRAPHIC DESIGNER
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CAPABILITIES

BRANDING

Whether you're just getting started or have a
well established brand, New World can help
create and build brand identity and assets
designed for premier positioning while telling
your unique story.

MARKETING + CAMPAIGNS

We live to create buzzworthy movements,
tactically designed to generate leads, captivate
and convert your audiences, and elevate your
visibility in the marketplace.

B Don't pull the weeds in Hainksenn Mars olible ginden

CAPABILITIES

PRESS

We manage our clients’ goals with care and
strategy. New World connects by curating
perfect partnerships and placing the right
products and services on the proper platforms.

CURATED EVENTS

New World leverages long and true
relationships with vendors, artists, venues,
brands and companies to curate perfect
climates for events.

SOCIAL MEDTA

Our digital communication team executes
strategies that are built on real data we retrieve
in competitive analysis and an in consideration
of your ideal consumer. We build engagement
by properly driving the right audience to your
carefully curated content.

p.13
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COASTING
YOUNG DURS & BROK

marketing + CAMPAIGNS

THE BEST TASTING (ONE DUTCH RECIPE IS
LIGHT BEER PICKING UP ALL THE AWARDS.
UUNDER THE SUN, WATER, BARLEY, HOPS.

NOW SERVED i
UND[MT[NT = @ | @

& - AWARD WINNING
SO e o e

Gt RO
ONE DUTCH RECIPE IS . ONE DUTCH RECIPE HAS
GETTING ALL THE ATTENTION ALL THE JUDGES TALKING.

IN SOUTH BEACH. @

THE BEST TASTING CUISINE ; IT'S THE WORLD'S o A
DESERVES THE BEST TASTING / BEST TASTING ‘ e .\, \'ﬁ

','E:F‘;(’J 7 L
‘ E[A _

LIGHT BEER. PALATE CLEANSER. i
p ‘::-_'_: -‘\“«. ‘:..'_'; . A’

BOLS
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SWEET ¥ TATAS  PAPA@BARKLEY ™

SHADONW BOX THUKSDAYS
334 S Main St, #8025 @ 7:00PM
Los A%%%I]egs CA 8/22, 8/29
9/5,9/19

Doors Open at 6.309111 ¢ Experience Starts at 7:00pm

Opening Cleansing Circle ® Sound Bath and Hemp Experience ¢ Decompression and Closing

Details at SweetTatas.com/Events « Follow @sweettatas and @papaandbarkley

p.19
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g Don’t pull the weeds in Rainbeau Mars’ edible garden

JOHN SALLEY TO NBA COMMISH

SAY YES TO WEED ...

And Come Blaze Witcha Boy! i

@

h Adam Silve ds to take David Stern'sfilll
nd pull marijuai I the league's banned list
n smoke with John Salley immediately ... so

so far. Just take it off the list

We manage our clients’ goals

imFognewworldla.com
WWW.NEWWORLDLA.COM
@NEWWORLDLA

with care and strategy. New
World connects by curating
perfect partnerships and placing
the right products and services

on the proper platforms.
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FOR BRAND
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Professionally at

VISIT THE SHOP

FOR THE ——
CULTURE

SHOP NOW Starting October 2019
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@ WHERE TO START SHOP -+

LIGHTS,
CAMERA

helping entrepreneurs
broadcast their

BRILLIANCLE

and make a difference.

[I'M READY

@_%Ii 6«)\1 HELLO

k& WELCOME

z

FOR PERSONALITY

by i lephos—

EVENTS +

ABOUT +

CONNECT

GET TO

US

Designed by Entrepreneurs for Entrepreneurs, Inspired

MOLTV

OUR TEAM

YOUR MESSAGE TO THE
WORLD.

SITARPEN
[ heMARKITTING

We know how well-known experts build their
celebrity brands, and we can help vou reach
that level (no matter where you're starting

from). We help talented entrepreneur

Privacy - Terms

p.29
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Perform at Your Best,
Every Day

Join my health revolution today and
receive weekly updates from me.

JOIN THE REVOLUTION

p.31

Yove POTENTIAL REACH

BRAND PERSPECTIVE
RRAND LOYALTY _ 0%
SOCIAL MFNIA FNGAG T DFSIRF _ 2%
BRAND SOCIAL RESPONSIBILITY _ Y
SOCIAL MEDIA SHOPPERS _ b1 14
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8% I v eacs -
e9% [ |ELIES \ \ ] |
16’.’_ ONLINE PURCHASES : \
36% I c+rAou ocvicts “
B3 PREFER WORD OF MOUTH-TO RECIEVE IMFORMATION FROM RETAIL:SERVICES L

5 s CDW‘ HL M cls N SIO?L

IERARCHY OF NEED | .f’ 1




zgd

[BEAUTY]
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BATHSALTS
LOVE | PASSION | HEART DPENING

LIBERATE

SAG

BATHSALTS
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LIBERATE

BATHSALTS

RENEWAL | REPLENISHING | RECHARGE |
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HEALTH

MYCBD

CANNABINOID RECEPTOR TESTIN

yoUR cBD JOUR

YOUR CBD JOURNEY STARTS HERE

KEVIN KESS
FOUNDER

& omswss
@ Masarmebddacom

@& rtdnacin

p-39

O Genelic Test | Waww.mycbddn: %

&

+

c @ mycbddna.com

5

OUREXPERTS ~ ABOUT  REGISTERYOURKIT  BLOG

MYE B D QOur home-based saliva collection

s U LI kit is all you need to evaluate your
L genetically prone respense to
cannabis therapies . The process is
painless, personal and proactive.

(PR TLTTCTCCLY

Y . HOW ITWORKS
-— \

SLEEP
BETTER
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HEALTH CONTINUED

=

Always

Pottter + Earthh

Approved

MOCHA MACADAMIA
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Always

Ioither + Everth

Approved

DARK ROAST
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BEVERAGE CONTINUED
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RAINBEAU MARS

p.53

GLOBAL WELLNESS DAY

Four Seasons engaged us to help them maximize awareness for their
Global Wellness Day campaign

// Created a buzz by securing top-tier media

// Handpicked key influencers and tastemakers in health and wellness space to
attend and share with their audience

// Started an ambassador program to create long-term partnerships

oo IS // Created strategic partnerships with Global Green & Rainbeau Mars Lifestyles

// Implemented greening

Top Tweet carned 12 5k impressic Top mention camed 154 engasements

Kicked off #GlobalWellnessDay with yoga @i Young Hollywood
by @rainbeaumars on our rooftop helipad! S @yor -
#FSWellness OO

_ - Say YES to #GlobalWellnessDay tomorrow
pic.twitter.com/s5eolez4oe

@FSLosAngeles w/ sunrise yoga,
#FSWellness food&more! bit.ly/10QzjKO
pic.twitter.com/siSw9hAGjS

Client imp act /1 48.7 Million media impressions // Over 20M social media impressions (across all platforms)

// Increased revenue and reduced bottom line cost for the Beverly Hills location // Developed consumer product programs for their spas
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RAINBEAU MARS
GLOBAL WELLNESS DAY

client goals

The “All It Takes” and “Hooplife Foundation” engaged us to create a memorable
fundraising experience for their VIP guest.

how we did it

// Implemented our 360 view model and produced branded Hooplife activations
//Secured top-tier media with Access Hollywood exclusive

/1 Secured celebrity Creative production & theming/design

// Supplier & budget management

// Event management & staffing

/1 Celebrity wrangling

// PR & social media (pre and post)

// Running schedules

client impact

p-55

B | Shailene Woodley < PlanetShailene - Aug 3(
Shailene Woodley at #HoopLife2016 on August 28th

// Helped Soho House brand reach a new demographic of African American women ages 25-35, garnering new memberships for the

company from event. // 10% increase in memberships, among African American women within the month following the event alone.



WIENERSCHNITZEL

PACKAGING | CORPORATE UNIFORM PROGRAM

wienerschnitzel &

Call (4181 953-4283
{or Catering Information

‘@L Liked by sierra_hennen and 539 others




Our Plan for
Stephen Gould

3-6 MONTH PLAN

+ Create a brand vibe for the SG Los
Angeles Offices

+ Produce that vibe across all social
platforms with a focused strategy on new
Business.

+ Utilize current SGLA hit list and create
marketing strategies + materials to

reach out to secure meetings (marketing
materials could include but not limited to:
decks, sell sheets, one pagers, brochures,
newsletters, etc)

+ Design+ execute marketing campaigns
for ads and promotions

+ Generate ROI!

Monthly: $5,500K

**Please note, we can also scale this list down to meet the
needs of your budget
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LETS CHANGE THE WORLD

JANUARY@NEWWORLDLA.COM




